Abstract -This paper focuses on different ways of the "alien" representation in the Russian and German media discourse based on essentials of cultural and discourse linguistics. Most research thus far has focused on the media text rather than on media uses and practices. With references to the political and social contexts, it will be demonstrated how the opposition "ownalien" is effectively used for supporting national consciousness and identity. The "own-alien" polarization has a variable base: on the international level -Russia vs. ideological opposite state; on the national level -authority vs. ordinary folk, locals vs. migrants etc. The analysis of Russian and German press articles over the period from 2013 to 2017 has shown that the most dominating foreignization strategy in the both media discourses is the strategy of alienation. For a more comprehensive research, the study material was broken up into two categories: a national and an international media discourses. As a result, the most popular tactics and communicative turns of the alienation strategy representation were exposed in the both media discourses, as well as the specific character of the "alien" verbalization in different cultures was described. The discourse and contrastive analysis of Russian and German newspaper texts is used as the research method.
I. INTRODUCTION
In several different ways, the media texts express and reflect the changes in society and people's minds during major societal breaks and crises [1] . Human perception of reality is effected by the particular media which interpret and filter the sense of messages in their own way. Due to the main tasks of media discourse -informing and persuading -mass media might create a concrete image of some occasion and its participants [2] . The language of media has its rules. It is largely built around images, not visual, images in the neuroscientific sense [3] . The representation of social conflicts dividing people into two groups namely "us-them" or "ownalien" is of special interest within this study. The perception of the "other" and man's automatic or deliberate "classification" of people, things and phenomena as "close/familiar" (own) or "distant/alien" (other's), according to their origin, function and/or character, constitute the core of the problem [4] . It is worthy of note that the exclusion of intensity, separation between the own and the alien in the time of globalization and information revolution should in theory disappear. Internet and social networks can bridge the spatial borders among ethnical, gender-based, confessional communities as far as they build up an open common space for personal interaction and cultural exchange, networking and business relationships [5] . In the real life, however, one is bound to acknowledge that the "own-alien"/ "us-them" opposition tends to be one of the most relevant for media to explain the particular antagonism against several personalities or the whole social groups on the base of stereotypes with objective arguments concerning the existence of "different", "other", and "alien" [6] .
II. PRESS FOREIGNIZATION STRATEGIES
The human mind is extraordinary complex, the way discourse may influence it inevitably involves an intricate process. It can only be managed in real time by applying efficient strategies [7] . Research on the complex interplay between text, context and reception has often been inspired by Stuart Hall's famous work on interpretative frameworks. By bringing semiotics into the study of communication processes, the model suggests that media meanings are produced in social and cultural contexts, which include everything from the broader ideological discourses in a specific society to a person's unique personal histories, experiences and knowledge [8] . Media are mediated and understood through human culture as a social process. Media on the market are received, modified and adopted by the individual's everyday life. The focus is turned to those social processes that shape and transform the relations between various actors and institutions, which socially construct the development, use and the perception of a medium among people.
Identity changes and reconstructions take place in the discursive field. Changing individuals' and groups' perceptions of themselves and others is related to changes in the dominant discourse in society. How people perceive the world around them, which is shaped by the dominant political discourse, determines how they see themselves and each other.
In the media discourse, the idea of foreignness as the most extreme form of otherness is performed by means of foreignization strategies. It is a kind of strategies which provide a negative (in rare cases neutral) emotional connotative sentiment of a text [9] . Foreignization (from foreignness -the quality of being alien or not native [10] ) means the process of distancing and rejecting foreign culture values with highlighting its otherness.
The analysis of Russian and German press articles over the period 2013 to 2017 has shown that the most dominating foreignization strategy in the both media discourses is the strategy of alienation (from Latin alius (signifies different) -other, exotic). This strategy is aimed at shaping "alien" image and focusing the reader's attention on "the radical strangeness".
According to the conception introduced by German philosopher and anthropologist Bernhard Waldenfels about two kinds of foreignness (inside and outside the known world), it is possible to distinguish in this research a national (internal) and international (external) media discourses, which allows us to conduct a comprehensive analysis of alienation strategy actualization [11] .
III. ALIENATION STRATEGY IN THE INTERNATIONAL MEDIA
DISCOURSE IN RUSSIA AND GERMANY Let us use the term "international media discourse" to mean discursive practices representing immediate and mediate contexts which describe interaction between representatives of different linguocultures by nomination of the country, the nationality or realias.
Within the framework of the abovementioned discourse, the alienation strategy results in the use of three tactics: contrasting, threatening and demonizing dealing with human feelings and emotions.
Contrasting tactic
The contrasting tactic is intended to form the own community and the alien community as an essential opposition. The tactic is implemented in media discourse by means of particular communicative turns.
Awakening interest turn is based on the assumption that "alien" appears unknown, undefined therefore s/he is of information value. This turn is more easily seen in the headlines. The question in the headlines above does not possess an interrogative semantic; in fact it facilitates to draw reader's attention to current events happening in other countries by highlighting the difference in behavior of their residents and approaches they choose in comparison with Russians or Germans.
Contrast turn is targeted at making oppositions and distancing from the "alien" by the comparative way with due regard to different criteria.
Foreignness can be expressed by means of direct assertions regarding inappropriateness of difference as it is. The dominating language means are the statements with the predicative "нельзя" (not allowed), negative particle "не" (not), which signifies the radical disagreement: In the next example the "own-alien" opposition is presented by the inclusive pronoun "we" and passages with the antonym indicating the "others": «Альфа»: Первые в мире -мы, а не американские ТЮЛЕНИ / Alpha Group: we are the first in the world, not the American LOUTS. The graphical display of the lexical item attracts interest and refers to the U.S. Navy's primary special operations force (Navy SEALs / «Морские котики»). It is worth noting that the choice of this nomination might be explained according to the meaning of the lexical item "seal" which translation corresponds in Russian to «тюлень» (lout) or «морской котик» (seal), i.e. these words are part of a synonymic row. But as for the associative field, the Russian «тюлень» stands for a laggard and dilatory person providing a negative assessment in contradistinction from the Russian «котик» which is normally used in its figurative meaning as a term of endearment, e.g. for a man who one is in love with [12] . This observation gives evidence of association lacuna in the present context.
The material analysis has shown that in the national media, Russia usually opposes not to the certain country but to some coalition, more specifically to the West, the European Union, Europe.
Western countries are portrayed as Russia's opponents or enemies: «Слуцкий назвал Запад оппонентом России» / Slutsky has qualified the West as an opponent of Russia ; they raise social and economic difficulties and gain to destabilize our country: Евросоюз расширяет санкции против России / The European Union is extending sanctions against Russia.
The actions of the representatives of other countries are described by the use of emotionally colored vocabulary with the meaning of aggressive physical impact: Сначала Запад попытался «разорвать в клочья» экономику России, ввёл санкции, затем ударил по спортсменам / First the West tried "to rip to shreds" the Russian economy, introduced sanctions, then hit the athletes. In the German media discourse, the contrast turn is implemented by adversativecomparative constructions.
The contrast turn is used more often in the media discourse of both countries in the articles devoted to the USA. This fact is caused by the highest percentage of references to America in the Russian and German press, firstly, as a state pursuing an active foreign policy, and, secondly, as a country standing out for its cultural background.
Threatening tactic "Alien" can be represented as an opponent with contending interests, a rival or an enemy. The threatening tactic is implemented in media discourse by means of communicative turns, such as fear provoking, fomenting a communicative tension and detection of opponent's intension.
The fear provoking turn is aimed at fuel concerns, recalling recipient to a sense of alarm before a real or a fake threat, something unknown.
The most productive means in the both media discourses are metaphors. According to the research work by Zheltuhina M.R. and Magomadova T.D, the modern media discourse is marked by an increasing metaphor role in mass media as an effective expressive means of language [13] . In this study, the most useful ones are metaphors with such source domains as "war" (Дисфункция (stupidity) ). The occasionalisms provided in the brackets are created in accordance with standard word-building patterns. Two other examples -Stoppt Nazis und "Erdowahn"; Gewehrdogan ist da -correspond to blend words, the roots which their apply to are proper nouns and are used the connotative words as an intensifier: Erdowahn = Erdogan + Wahnsinn (madness), Gewehrdogan = Gewehr (weapon) + Erdogan. In the German media discourse, a part of "exposer" is usually assigned directly to the news agencies. Most often the German media suggest making a further investigation of the released information and questinable facts.
Demonizing tactic
The most popular technique within the analysed tactic is stereotypical zoomorphization turn. It is interesting that this tactic is more commonly used in the German media discourse: 
IV. ALIENATION STRATEGY IN THE NATIONAL MEDIA
DISCOURSE IN RUSSIA AND GERMANY The interest in comparative media representation of otherness inside of national discourses is caused by a certain similarity between Russia and Germany as countries with polyethnic populations. Nowadays analysis of the most often discussed media topics of the migration issue should be considered. The migrant and refugee images became an essential part of this study. With the term "national media discourse", let us define a verbal and cogitative activity characterized by intratextual and extratextual factors, which represents different contexts of interaction between representatives of some social groups belonging to one nation or living on the same territory.
Contrasting tactic "Aliens" in Russian press generally appear for the riches, oligarchs and representatives of authority. "Foreignness" is interpreted as something unknown, different from the common view of life. In Russian media, "foreign" is equal to "hostile". This fact manifests itself as usage of negative emotionally colored lexis and a lot of negative comparisons.
The second communicative turn within a framework of the contrasting tactic is based on negative characteristic detalization and it is implemented by means of a big variety of nominations applied to "they-group" (богачи (the 
Distancing tactic
The aim of the tactic is to dissociate oneself from the others who shape an "alien" circle. As for the opposition "own-alien" the personal nominations are of great consequence. In view of this, the variable agential nouns turn is becoming productive and impactful. All animate nominations of humans are noted by the term "agential noun" [14] . 
